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Abstract 
This comprehensive investigation provides an in-depth analysis of the complex 
and symbiotic relationship between project-based learning (PBL), economic 
dynamics, and marketing triumph. Utilizing a thorough literature review approach, 
we delve into the multifaceted impacts of PBL, exploring its ability to cultivate 
critical thinking, collaboration, and practical application of knowledge among 
learners. Furthermore, we meticulously examine how economic factors intricately 
influence educational outcomes and market strategies, shedding light on the 
pervasive role of socioeconomic disparities and consumer behavior in shaping 
educational and business landscapes. Additionally, our study delves into the 
nuanced mechanisms through which marketing initiatives capitalize on economic 
insights to effectively drive brand loyalty and revenue growth. Through a synthesis 
of insights drawn from diverse academic disciplines, this research elucidates the 
intricate interconnectedness of PBL, economic dynamics, and marketing success. 
By offering actionable insights and practical recommendations, our findings aim 
to empower educators, policymakers, and businesses to navigate the 
complexities of contemporary environments with a focus on fostering innovation 
and sustainable growth. 

Keywords: project-based learning, economic dynamics, marketing success, education, 
innovation, socioeconomic factors, consumer behaviour. 
 
Introduction 

In the ever-evolving landscape of education and business, the amalgamation of 

project-based learning (PBL), economic dynamics, and marketing success has emerged 

as a critical nexus. This integrated examination aims to delve into the intricate interplay 

between these elements, shedding light on their mutual influence and the implications 
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they hold for organizational growth and sustainability. By synthesizing insights from 

seminal works such as Anderson and Minke (2007), Bell (2010), and Blumenfeld et al. 

(2000), among others, this study seeks to provide a comprehensive understanding of 

how project-based learning, economic factors, and marketing strategies intersect to 

shape educational and business outcomes. 

Project-based learning (PBL) has garnered attention as a transformative 

pedagogical approach that emphasizes hands-on, experiential learning. Rooted in 

constructivist principles, PBL encourages students to engage in authentic, real-world 

projects, fostering critical thinking, collaboration, and problem-solving skills (Bell, 2010). 

As highlighted by Boss (2011), the historical evolution of PBL reflects its adaptability and 

relevance across diverse educational settings, serving as a catalyst for innovation and 

student engagement. Drawing from the insights of Hmelo-Silver (2004) and Lou and 

MacGregor (2004), among others, this study delves into the efficacy of PBL in cultivating 

essential competencies and preparing learners for the demands of the 21st-century 

workforce. 

Simultaneously, economic dynamics exert a profound influence on educational 

institutions and businesses alike. Fluctuations in economic indicators, such as GDP 

growth rates and consumer spending patterns, can significantly impact resource 

allocation, funding priorities, and market strategies (DeSilver, 2015). Moreover, 

disparities in socioeconomic status intersect with educational outcomes, shaping the 

trajectory of student achievement and access to opportunities (Crosnoe & Huston, 

2007). By examining seminal works such as Fry (2013) and Davis-Kean (2005), this study 

aims to elucidate the complex relationship between economic factors and educational 

attainment, exploring the implications for educational equity and social mobility. 

Against this backdrop, marketing emerges as a pivotal tool for organizations 

seeking to navigate competitive landscapes and engage diverse stakeholders. Informed 

by insights from Bagley (1938) and Cook (2010), among others, this study explores how 

marketing strategies leverage economic insights and consumer behavior research to 

craft compelling narratives, foster brand loyalty, and drive revenue growth. By 

analyzing the synergies between project-based learning, economic dynamics, and 

marketing success, this research aims to offer actionable insights for educators, 

policymakers, and business leaders striving to enhance organizational performance and 

foster innovation in an increasingly interconnected world. Through a systematic review 

of literature, including seminal works by Sutton and Côté (2016) and Tranfield et al. 

(2015), this study endeavors to contribute to the ongoing discourse on educational 

reform and business strategy, illuminating pathways for sustainable growth and societal 

advancement. 

The exploration of project-based learning within the educational context has 

revealed its capacity to foster not only academic achievement but also essential life 

skills. According to Sleeter (2001), culturally relevant pedagogy integrated into project-
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based learning environments can enhance student engagement and promote equity in 

educational outcomes. Additionally, Hertzog (2005) emphasizes the importance of 

creating inclusive classrooms that cater to diverse learning styles and abilities, aligning 

with the principles of equity and access. By integrating these insights into the discussion, 

this study aims to highlight the role of project-based learning in promoting educational 

equity and social justice, thereby contributing to broader discussions on educational 

reform. 

Furthermore, the influence of parental involvement on educational outcomes 

underscores the multifaceted nature of student success. Research by Englund et al. 

(2004) suggests that parental expectations and the quality of assistance provided at 

home significantly impact children's academic achievement. This finding underscores 

the need for collaborative partnerships between schools, families, and communities to 

support student learning and development (Epstein, 1987). As such, this study 

endeavors to explore the intersectionality of project-based learning, economic factors, 

and parental involvement, recognizing the holistic approach required to address 

educational disparities and promote inclusive learning environments. 

The integration of economic principles into educational contexts presents 

opportunities for interdisciplinary collaboration and innovation. Cook (2010) highlights 

the potential of project-based learning to integrate content across disciplines, fostering 

deeper conceptual understanding and real-world application. Moreover, economic 

analyses can inform curriculum design and instructional strategies, enabling educators 

to tailor learning experiences to meet the evolving needs of students and industries 

(DiMaggio, 1982). By synthesizing insights from educational and economic literature, 

this study aims to delineate pathways for integrating economic principles into project-

based learning frameworks, thereby enhancing students' preparedness for an 

increasingly globalized and competitive workforce. 

In conclusion, the synergy between project-based learning, economic dynamics, 

and marketing success represents a nexus of opportunities and challenges for 

educational institutions and businesses alike. By leveraging insights from seminal works 

and interdisciplinary research, this study endeavors to unravel the complexities of this 

interconnected landscape, offering actionable insights for stakeholders seeking to 

foster innovation, equity, and sustainability. Through a systematic review of literature 

and empirical analyses, this research aims to contribute to ongoing discussions on 

educational reform, economic development, and marketing strategy, illuminating 

pathways for collaborative action and positive change in an ever-evolving world. 

 
Methodology 

This literature review adopts a systematic research design to comprehensively 

explore the nexus between project-based learning (PBL), economic dynamics, and 

marketing success. Following the guidelines outlined by Tranfield, Denyer, and Smart 
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(2015) and Cooper (2016), this study employs a rigorous approach to identify, select, and 

analyze relevant literature from diverse academic disciplines, including education, 

economics, and marketing. 

Identification of Relevant Literature: The initial step involves conducting 

systematic searches across academic databases, including but not limited to PubMed, 

ERIC, PsycINFO, JSTOR, and Google Scholar. Search terms encompassing key concepts 

such as "project-based learning," "economic factors," and "marketing success" are 

employed, ensuring comprehensive coverage of relevant literature. Boolean operators 

and truncation techniques are utilized to refine search queries and capture pertinent 

studies (Webster & Watson, 2016). 

Inclusion and Exclusion Criteria: The inclusion criteria encompass peer-reviewed 

articles, empirical studies, theoretical frameworks, and seminal works published in 

reputable academic journals and books. Publications spanning the intersection of 

project-based learning, economic dynamics, and marketing strategies are prioritized. 

Conversely, grey literature, non-peer-reviewed sources, and studies unrelated to the 

research focus are excluded. The selection process is guided by predefined eligibility 

criteria to ensure the rigor and relevance of the synthesized literature (Sutton & Côté, 

2016). 

Screening and Selection Process: Identified literature undergoes a two-tiered 

screening process conducted by two independent reviewers. In the initial screening 

phase, titles and abstracts are assessed for alignment with the research objectives and 

inclusion criteria. Subsequently, full-text articles meeting the predetermined eligibility 

criteria are retrieved and subjected to a comprehensive review. Any discrepancies or 

disagreements between reviewers are resolved through consensus or consultation with 

a third reviewer, ensuring the integrity and reliability of the selection process (Cooper, 

2016). 

Data Extraction and Synthesis: Data extraction involves systematically 

cataloging relevant information from selected studies, including authors, publication 

year, research methodologies, key findings, and theoretical frameworks. Utilizing a 

structured data extraction form facilitates the organization and synthesis of key insights 

across diverse sources (Ridley, 2012). Synthesis techniques such as thematic analysis and 

content analysis are employed to identify recurrent themes, theoretical perspectives, 

and empirical trends within the synthesized literature (Fink, 2014). 

Quality Assessment: To ensure the validity and reliability of synthesized findings, 

the quality of selected studies is assessed using established appraisal tools. Criteria such 

as research design, sample representativeness, data collection methods, and analytical 

rigor are considered in evaluating the methodological robustness of included studies 

(Cooper, 2016). High-quality studies are accorded greater weight in the synthesis 

process, while acknowledging the limitations and potential biases inherent in individual 

studies. 
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Reporting: The findings of the literature review are synthesized and reported in 

a structured format, adhering to established reporting guidelines (Tranfield et al., 2015). 

The synthesis encompasses a narrative overview of key themes, theoretical insights, 

empirical trends, and implications for practice and future research. Additionally, tables, 

figures, and citation matrices are utilized to visually represent the synthesized literature 

and facilitate interpretation. 

By adopting a systematic research design grounded in established 

methodological frameworks, this literature review aims to provide a rigorous and 

comprehensive analysis of the synergies between project-based learning, economic 

dynamics, and marketing success. Through meticulous identification, selection, and 

synthesis of relevant literature, this study endeavors to offer actionable insights for 

educators, policymakers, and practitioners seeking to navigate the complexities of 

contemporary educational and business landscapes. 

Table 1: Methodological Framework for Literature Review 

Component Activities Implementation Evidence 

Identification 
of Relevant 
Literature 

Systematic searches 
in academic 
databases using 
relevant terms. 

Advanced search 
functions, predefined 
search strings. 

Retrieved articles, 
search history. 

Inclusion and 
Exclusion 
Criteria 

Prioritize peer-
reviewed articles, 
exclude non-peer-
reviewed sources. 

Standardized checklist, 
review against 
predefined criteria. 

Inclusion/exclusion 
checklist, logs. 

Screening and 
Selection 
Process 

Two-tiered screening 
by independent 
reviewers. 

Clear communication 
channels, resolution of 
discrepancies. 

Screening logs, decision 
documentation. 

Data 
Extraction 
and Synthesis 

Catalog relevant 
information, employ 
synthesis techniques. 

Standardized extraction 
forms, software tools. 

Data extraction forms, 
synthesized analysis. 

Quality 
Assessment 

Assess study quality 
using established 
criteria. 

Standardized rubrics, 
documentation of 
judgments. 

Quality assessment 
rubrics, documented 
judgments. 

Reporting 

Synthesize findings, 
adhere to reporting 
guidelines. 

Logical organization, 
visual representation. 

Synthesized overview, 
tables, figures. 

Created, 2024 
 
Findings 

Project-Based Learning (PBL) Enhances Student Engagement and Skill 

Development: The literature review reveals consistent evidence supporting the efficacy 

of project-based learning in fostering student engagement and skill development. 
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Studies by Bell (2010) and Lou and MacGregor (2004) underscore the positive impact of 

PBL on critical thinking, collaboration, and problem-solving abilities. Furthermore, 

Hmelo-Silver (2004) highlights the effectiveness of PBL in promoting deeper conceptual 

understanding and real-world application of knowledge, aligning with the demands of 

the 21st-century workforce. 

Economic Dynamics Shape Educational Outcomes and Opportunities: Economic 

factors significantly influence educational outcomes and opportunities, with disparities 

in socioeconomic status contributing to unequal access to resources and educational 

attainment. Crosnoe and Huston (2007) demonstrate the intricate interplay between 

economic indicators and student trajectories, emphasizing the role of economic 

dynamics in shaping educational disparities. Additionally, Fry (2013) underscores the 

growing economic clout of the college-educated population, highlighting implications 

for workforce development and economic competitiveness. 

Marketing Strategies Leverage Economic Insights to Drive Success: Marketing 

strategies leverage economic insights and consumer behavior research to craft 

compelling narratives, foster brand loyalty, and drive revenue growth. Bagley (1938) 

and Cook (2010) highlight the role of marketing in aligning organizational objectives 

with market demands and consumer preferences. Moreover, Blumenfeld et al. (2000) 

emphasize the importance of scalable and technology-embedded marketing 

approaches in urban schools, underscoring the need for innovation and adaptability in 

marketing strategies. 

Interdisciplinary Collaboration Enhances Educational and Business Outcomes: 

The synthesis of literature underscores the value of interdisciplinary collaboration in 

enhancing educational and business outcomes. By integrating insights from diverse 

fields such as education, economics, and marketing, stakeholders can leverage 

synergies and address multifaceted challenges. Cook (2010) and Blumenfeld et al. (2000) 

exemplify the potential of interdisciplinary approaches in fostering innovation, equity, 

and sustainability in educational and business contexts. 

Implications for Practice and Future Research: The findings of the literature 

review have implications for practice and future research in educational and business 

domains. Educators can leverage project-based learning methodologies to enhance 

student engagement and skill development, while policymakers can address 

educational disparities through targeted interventions informed by economic analyses. 

Furthermore, businesses can optimize marketing strategies by integrating economic 

insights and consumer behavior research, thereby fostering brand loyalty and driving 

revenue growth. Future research endeavors can explore the nuanced interactions 

between project-based learning, economic dynamics, and marketing success, 

leveraging interdisciplinary approaches to advance theory and practice in these 

domains. 
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Socioeconomic Factors Impact Educational Attainment: The literature review 

highlights the significant influence of socioeconomic factors on educational attainment 

and achievement. Studies by Davis-Kean (2005) and Crosnoe and Huston (2007) 

underscore the indirect role of parental education and family income in shaping child 

achievement through parental expectations and the home environment. Furthermore, 

research by Englund et al. (2004) emphasizes the longitudinal effects of parental 

involvement and expectations on children's academic success, highlighting the complex 

interplay between socioeconomic status, parenting practices, and educational 

outcomes. 

Cultural Contexts Shape Learning Environments and Student Experiences: 

Cultural factors play a pivotal role in shaping learning environments and student 

experiences, influencing teaching practices, curriculum design, and educational 

outcomes. Ladson-Billings (1995) and Gay (2000) advocate for culturally responsive 

pedagogy that acknowledges and embraces diverse cultural backgrounds, promoting 

inclusivity and equity in educational settings. Moreover, research by Cheung and 

Pomerantz (2011) underscores the cultural differences in parental involvement and its 

implications for children's academic and emotional adjustment, highlighting the need 

for culturally sensitive approaches in education. 

Technology Integration Enhances Learning Opportunities: The integration of 

technology into educational contexts offers opportunities to enhance learning 

experiences and outcomes. Studies by Lou and MacGregor (2004) and Blumenfeld et al. 

(2000) demonstrate the potential of technology-embedded project-based learning in 

facilitating collaboration, creativity, and problem-solving skills among students. 

Additionally, Coffey (2010) emphasizes the benefits of early community-based field 

experiences in teacher education, highlighting the role of technology in expanding 

access to diverse learning opportunities and resources. 

Parental Involvement and Expectations Influence Student Success: The literature 

underscores the critical role of parental involvement and expectations in shaping 

student success and academic achievement. Research by Green et al. (2007) and 

Englund et al. (2004) highlights the motivational impact of parental involvement on 

children's educational outcomes, emphasizing the importance of collaborative 

partnerships between families and schools. Furthermore, studies by Cheadle and Amato 

(2011) and Carolan and Wasserman (2015) explore the nuanced relationship between 

parenting styles, educational expectations, and the transmission of educational 

advantage, underscoring the need for comprehensive approaches to support student 

learning and development. 

The Role of Policy and Institutional Practices in Promoting Educational Equity: 

Policy interventions and institutional practices play a crucial role in promoting 

educational equity and addressing disparities in educational outcomes. Research by 

Powell (2005) and Haberman and Post (1998) highlights the importance of selection 
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processes in teacher education programs and the need for culturally responsive teacher 

preparation. Additionally, McDonald (2007) emphasizes the joint enterprise of social 

justice teacher education, advocating for critical, justice-oriented approaches to teacher 

preparation and professional development. 

By elucidating the multifaceted dynamics at the intersection of project-based 

learning, economic factors, and marketing success, this literature review contributes to 

a deeper understanding of the complex challenges and opportunities facing educators, 

policymakers, and business leaders. Through interdisciplinary collaboration and 

evidence-informed practices, stakeholders can leverage the synergies between these 

domains to foster innovation, equity, and sustainability in educational and business 

contexts. Future research endeavors can further explore the nuanced interactions and 

implications of these interrelated factors, advancing theory and practice to promote 

positive outcomes for learners and organizations alike. 

Table 2: Synthesized Findings and Implementation Implications 

Findings Description Implementation Evidence 

PBL Enhances 
Student 
Engagement 

PBL fosters critical 
thinking, collaboration, 
and problem-solving 
skills. 

Incorporate PBL 
methodologies into 
curriculum design. 

Bell (2010), Lou and 
MacGregor (2004) 

Economic 
Dynamics 
Influence 
Education 

Economic factors impact 
educational outcomes 
and opportunities. 

Consider economic 
indicators in 
educational policy 
decisions. 

Crosnoe and Huston 
(2007), Fry (2013) 

Marketing 
Leverages 
Economic 
Insights 

Marketing strategies use 
economic insights to 
drive success. 

Align marketing efforts 
with economic trends 
and consumer 
behavior. 

Bagley (1938), Cook 
(2010), Blumenfeld 
et al. (2000) 

Interdisciplinary 
Collaboration 

Collaboration enhances 
educational and 
business outcomes. 

Foster interdisciplinary 
partnerships and 
initiatives. 

Cook (2010), 
Blumenfeld et al. 
(2000) 

Implications for 
Practice 

Insights inform practice 
and future research in 
educational and 
business domains. 

Implement evidence-
based strategies in 
educational and 
marketing contexts. 

Future research 
explorations, 
practical 
applications 

Socioeconomic 
Factors Impact 
Education 

Socioeconomic status 
influences educational 
attainment. 

Develop interventions 
addressing educational 
disparities. 

Davis-Kean (2005), 
Englund et al. 
(2004) 

Cultural Contexts 
Influence 
Learning 

Cultural factors shape 
learning environments 
and experiences. 

Incorporate culturally 
responsive practices in 
teaching and 
curriculum. 

Ladson-Billings 
(1995), Gay (2000), 
Cheung and 
Pomerantz (2011) 



 

219 
 

Findings Description Implementation Evidence 

Technology 
Enhances 
Learning 

Technology integration 
enhances learning 
opportunities and 
outcomes. 

Integrate technology 
into educational 
practices and 
resources. 

Lou and MacGregor 
(2004), Blumenfeld 
et al. (2000), Coffey 
(2010) 

Parental 
Involvement 
Impacts Success 

Parental involvement 
influences student 
success and 
achievement. 

Foster collaborative 
partnerships between 
families and schools. 

Green et al. (2007), 
Englund et al. 
(2004), Cheadle and 
Amato (2011) 

Policy and 
Institutional 
Practices 

Policy and practices 
promote educational 
equity and address 
disparities. 

Implement culturally 
responsive teacher 
preparation programs. 

Powell (2005), 
Haberman and Post 
(1998), McDonald 
(2007) 

Multifaceted 
Dynamics 

Interdisciplinary 
understanding aids 
innovation, equity, and 
sustainability. 

Collaborate across 
disciplines to address 
complex challenges. 

Future research 
explorations, 
practical 
applications 

Created, 2024 
 
Discussion 

The synthesis of literature presented in this review underscores the multifaceted 

interactions between project-based learning (PBL), economic dynamics, and marketing 

success. Through an interdisciplinary lens, this discussion delves into the implications of 

these findings for educational practice, business strategy, and future research 

endeavors. 

Project-based learning (PBL) emerges as a pedagogical approach with significant 

potential to enhance student engagement, skill development, and academic 

achievement. Studies by Bell (2010) and Lou and MacGregor (2004) provide robust 

evidence of the effectiveness of PBL in fostering critical thinking, collaboration, and 

problem-solving abilities. By immersing students in authentic, real-world projects, PBL 

cultivates deeper conceptual understanding and promotes transferable skills essential 

for success in the 21st-century workforce. Educators can leverage these insights to 

design curriculum and instructional strategies that prioritize experiential learning and 

student-centered approaches, thereby fostering a culture of inquiry, creativity, and 

innovation in educational settings. 

Furthermore, the synthesis of literature highlights the pervasive influence of 

economic dynamics on educational outcomes and opportunities. Crosnoe and Huston 

(2007) demonstrate the intricate interplay between socioeconomic status, educational 

attainment, and long-term trajectories, underscoring the importance of addressing 

systemic inequities in access to resources and opportunities. Educators, policymakers, 

and community stakeholders must collaborate to implement targeted interventions 
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that mitigate the impact of economic disparities on educational outcomes, thereby 

promoting equity and social mobility. Additionally, the growing economic clout of the 

college-educated population, as evidenced by Fry (2013), underscores the imperative for 

aligning educational priorities with workforce demands, ensuring that learners are 

adequately prepared to meet the evolving needs of global economies. 

In parallel, marketing strategies play a pivotal role in translating economic 

insights into actionable initiatives that drive organizational success. Bagley (1938) and 

Cook (2010) emphasize the importance of market-oriented approaches in aligning 

organizational objectives with consumer preferences and market demands. By 

leveraging economic analyses and consumer behavior research, businesses can craft 

compelling narratives, foster brand loyalty, and drive revenue growth. Moreover, the 

integration of scalable and technology-embedded marketing approaches, as advocated 

by Blumenfeld et al. (2000), enables organizations to adapt to dynamic market 

landscapes and capitalize on emerging opportunities. As such, businesses must 

embrace innovation and agility in their marketing strategies, leveraging data-driven 

insights to anticipate market trends and consumer behavior. 

The synthesis of literature presented in this review offers valuable insights for 

practitioners, policymakers, and researchers seeking to navigate the complexities of 

contemporary educational and business landscapes. By fostering interdisciplinary 

collaboration and leveraging the synergies between project-based learning, economic 

dynamics, and marketing success, stakeholders can drive innovation, equity, and 

sustainability in pursuit of organizational growth and societal advancement. However, 

future research endeavors must continue to explore the nuanced interactions between 

these domains, leveraging interdisciplinary approaches to advance theory and practice 

in education, economics, and marketing. Through concerted efforts and collaborative 

partnerships, stakeholders can collectively address the challenges and opportunities 

posed by an ever-evolving global landscape, driving positive change and transformative 

impact in education and business. 

 
Conclusion 

In conclusion, this comprehensive exploration of the nexus between project-

based learning, economic dynamics, and marketing success has illuminated the intricate 

interplay and mutual influence among these domains. Through a systematic review of 

literature encompassing seminal works, this study has revealed the transformative 

potential of project-based learning in fostering student engagement, skill development, 

and real-world application of knowledge. Moreover, the examination of economic 

factors has underscored their profound impact on educational outcomes, workforce 

development, and market dynamics. Additionally, insights from marketing research 

have highlighted the role of strategic marketing initiatives in leveraging economic 

insights and consumer behavior research to drive brand loyalty and revenue growth. 
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Furthermore, the synthesis of interdisciplinary perspectives has underscored the 

value of collaborative approaches in addressing multifaceted challenges and advancing 

theory and practice in educational and business contexts. By integrating insights from 

diverse fields such as education, economics, and marketing, stakeholders can leverage 

synergies to foster innovation, equity, and sustainability. Moving forward, future 

research endeavors should continue to explore the nuanced interactions between 

project-based learning, economic dynamics, and marketing success, leveraging 

interdisciplinary approaches to advance understanding and inform evidence-based 

practices. By fostering collaboration and dialogue among stakeholders across 

educational and business sectors, we can collectively strive towards creating inclusive, 

innovative, and equitable environments that empower individuals and organizations to 

thrive in an ever-evolving global landscape. 
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